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It's delicious and nutritious. For brunch. For lunch. It goes well with a Chipwich. It's better than Crackerjacks.

Call it the Crunch 'n Munch mantra - the one FleetCenter vendor Dave Kerpen chants, sings, dances and
screams to sell the toffee-coated popcorn-and-peanut mix.

Kerpen, a 20-year-old Boston University junior from Brooklyn, N.Y., deemed "The Crunch 'n Munch Guy" by
his ever-growing legion of fans, has become a legitimate celebrity (Paul Gaston and Jeremy Jacobs, take note)
while providing much needed excitement for fans disappointed with the action of the hometown Celtics and
Bruins.

"He's the whole show," said John DeSantis of Malden, who brought his 7-year-old son, Jay, to the FleetCenter
two weeks ago to see "Kerpen - and the Bruins."

"He can lambada to Crunch 'n Munch, salsa to it. He gets wild and crazy and makes you want to buy Crunch 'n
Munch," said DeSantis.

That night, as the B's played the Tampa Bay Lightning, Kerpen began selling an hour before gametime.

"Plant the seed, plant the seed," Kerpen, a first-year vendor, said to an inquirer in between hawking the
yellow-and-white boxes of Crunch 'n Munch.

Like most nights, it started out slow, and Kerpen had only sold 14 boxes by gametime. But by the middle of
the first period, he began his hardcore approach. As the tune "Mrs. Robinson" played on the public address
system, Kerpen serenaded fans with his own lyrics:

Here's to you Mrs. Robinson. You're the one who gives us Crunch 'n Munch. Whoa, whoa, whoa. Crunch 'n
Munch.

His in-your-face strategy is a necessity, said Kerpen who works solely on commission (he makes 15 percent of
each $3 box sold). His signature selling tactic is to stand at the top of a section, then run down it screaming
"Crunch 'n Munch" a dozen times at the top of his lungs. Once at the bottom, he starts back up the stairs
selling - all the while dancing and singing and screaming more crazy lines such as "Crunch 'n Munch - because
you deserve it."

Kerpen, an elementary-eduation major and New York Mets fan - started vending at Fenway Park last spring.
There, he sold sodas. As one of the lowest men on the totem pole at the FleetCenter, he got stuck with
Crunch 'n Munch, considered a less-desirable product to sell.

"People said it wouldn't sell," said Kerpen. "It's one of the lousier products going."

Kerpen's antics have gained him legend status. Guys high-five him. Girls dance with him. Fathers, armed with
cameras, beg him to pose with their children or autograph a box. Cameramen highlight him on the giant
video screen. Entire sections chant for him in unison.

"Patrons ask for him all the time," said Sportservice vending spokeswoman Robin Pickette. "They ask, 'Is he in
tonight? Will he come to our section?' "

Well, not everyone has heard of Kerpen.

Ellen Ciuzio, spokeswoman for International Home Foods, said nobody at the New Jersey-based
manufacturer of Crunch 'n Munch was aware of his show. In due time. Sales for Crunch 'n Munch at the
FleetCenter have quadrupled, from 40 boxes a night to 160, since Kerpen started selling.



"It's moving like it hasn't been moved before," said Bob Dalton, Kerpen's supervisor.

Even people who don't like the sugary treat buy it. Some just hand him tips without buying any. At the Tampa
Bay game, Kerpen took home $160, $84 of it from tips. Ed Caveney bought four boxes that night for Kerpen
to throw to other fans.

"This guy is my idol," said the Fitchburg resident, who also tipped Kerpen $3. "I don't like the stuff, but the
kids do."

Similar thinking comes from elite fans in the skyboxes - those who are served tastier treats such as shrimp
and roast beef, but throw money down to him anyhow.

"People say, 'Come back, we love you,' " said Kerpen. "I'm getting respect."

Though a minority of fans don't enjoy Kerpen's performances ("He's a little too over the line in terms of
exuberance," said one usher. "When he comes to my section, I say, 'Oh, geez.' "), most people - even
competing vendors - appreciate his style.

"He's a riot," said beer vendor Jason Thiberd. "But I can't go down the aisle after him because everyone wants
me to dance."

CITATION (AGLC STYLE)

JILL RADSKEN, 'CRUNCH timeThe Bruins and Celts may not make the playoffs this season, but FleetCenter vendor keeps fans
on the edge of their seats', Boston Herald (online), 3 Jan 1997 47 ‹https://infoweb.newsbank.com/apps/news/document-view?
p=AWNB&docref=news/130A7F2A06266EB0›

Copyright 1997, 2010 Boston Herald


	CRUNCH time - The Bruins and Celts may not make - Boston Herald (MA) - January 3, 1997 - page 47

