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When it comes to ballpark vending in Boston, David Kerpen is the man. That's why he's called "the Crunch 'n
Munch Guy."

His wildly entertaining sales pitch, which includes dancing, singing, screaming and soon juggling, has made
him a local celebrity at the FleetCenter and Fenway Park - not to mention a prolific salesman. Fans have often
told him his high-wire act is more entertaining than the games.

But after almost two years as Boston's undisputed king of concessions, the 21-year-old Boston University
graduate has bigger dreams than selling obscene amounts of popcorn, peanuts and soda.

"I have so many interests, I want to explore different avenues," Kerpen said, sounding like the fresh-faced
college graduate with double degrees (in elementary education and psychology) that he is. His interests
include politics, teaching and broadcasting.

For now, though, he's enjoying his first job, as a financial counselor with Merrimack Estate and Business
Planning Group in North Andover.

He began as an intern after Managing Director Greg Feldon saw the then-Boston University junior in action at
a Bruins game in 1996.

"I thought he was a lunatic," said Feldon, who was otherwise impressed. "I thought somebody with his
vivaciousness would be good in a sales career."

So far, Feldon has been right. "He's a very competitive person - he's trying to be the best he can be," Feldon
said.

In two years of vending, Kerpen has received about 25 job or interview offers at games. But he's happy with
his first choice.

"The business has so much potential, but it takes persistence," he said. "I am going to give this some time."

Despite his new day job, Kerpen doesn't plan to quit his night gig anytime soon.

"I love (vending) so much that I'm not going to let go so easily," said Kerpen, who often receives more than
100 autograph and photo requests a night at work. "I'd like to (vend) until my new career doesn't allow it
anymore."

The Brooklyn, N.Y., native and diehard Mets fan, who earned an academic scholarship to BU, began vending
at Fenway Park in summer 1996, before his junior year.

"I am a huge baseball fan, and to work every day in a baseball stadium was awesome," he said.

"Plus, I've always liked sales."

Consequently, he was a good vendor from the start, selling 14 to 16 cases of soda per game. He took home $7
a case.

"But I wasn't the entertainer I am today," he said.

That fall, he decided to work at FleetCenter.

His first day was demoralizing.



Assigned to the sparsely occupied upper deck, Kerpen was stuck with Crunch 'n Munch, which at the time
was a "product that no one wanted."

His salary was based solely on commission.

"I realized that I needed to be loud if I was going to have any success," he said. "So I came back the next day,
and I decided to have some fun with it and see how it goes."

His act began with simple screaming. Then he started singing.

Soon, his schtick had morphed into physical stunts like sprinting down aisles and smashing head-first into the
hockey boards. When FleetCenter officials banned that stunt, he balanced products on his head.

His sales quadrupled.

But last year, his in-your-face sales tactics backfired.

A female fan at Fenway was injured by a appreciative coin thrown Kerpen's way as he balanced three cups of
soda on his head. Kerpen was fired.

He appealed via his union.

Earlier this month, he was reinstated by an arbiter.

"The ordeal was upseting," he said. "I'm not out there to hurt people."

Now, he faces the strain of working both days and nights. But Kerpen - ever the entrepreneur - plans to
continue to use his high-wire vending act to open other doors.

"One thing I'm good at is promoting myself, so why not work it as much as possible?"

Currently, he's working out agreements for promotional appearances on behalf of several companies he
would not name.

"Nothing is finalized yet," he said.

But Crunch 'n Munch's maker, International Home Foods in Parsippany, N.J., would be wise to scoop him up.

"We are really happy with the results of Dave's selling techniques," said spokeswoman Ellen Ciuzio, who says
Kerpen has boosted sales at FleetCenter.

"Dave has amazing energy and amazing impact on Boston fans."

Photo Caption: CRUNCH 'N MUNCH GUY: David Kerpen, known by Hub sports fans for his wacky sales antics,
is trying his pitches at a more conventional day job since graduating from BU. Herald photo by Stephanie
Mitchell

CITATION (AGLC STYLE)

Clay Siegert, 'BUSINESS MONDAYVendor tries new song and dance - Concession king lands sales job', Boston Herald (online),
31 Aug 1998 ‹https://infoweb.newsbank.com/apps/news/document-view?p=AWNB&docref=news/0EB41E26E31A3007›

Copyright 1998 Boston Herald


	BUSINESS MONDAY - Vendor tries new song and dance - Boston Herald (MA) - August 31, 1998 - page 1

