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| —— Likeable Social Media: How to Delight Your Customers, Create an Irvesistible Brand, and Be
i ' | Generally Amazing on Facebook (and Other Social Networks)

: } | By Dave Kerpen

| | (McGraw-Hill) $22.00

likeable || Social media is quickly supplanting traditional media like TV and radio as the top marketing venue.

|
: social media /| Social media expert Dave Kerpen wrote this 270-page book for the professional who needs to get
Wi | an adequate understanding of how this works without actually going back to college. You'll learn

i . + - v " . . - - - . &
wommason (| about listening when using social media, defining your audience, fostering and monitoring online

conversations about your employer, transparency, valuable content, advertising, and more, Kerpen’s
book is surprisingly text heavy for its subject matter. A more graphic-centered design would have
made it an easier read for busy adults, but that shouldn’t dissuade you from purchasing it

Plain & Simple: Microsoft Office Professional 2013
By Katherine Murray
{O'Reilly Media, Inc.) $29.99
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