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They're stealth commercials within a television show: a soft drink can in front of an "American Idol" judge, a
bag of chips offered to a starving "Survivor" contestant.

A watchdog group says these embedded ads are getting out of control, and asked federal authorities to enact
stricter rules regarding their use.

"TV stations are turning programs into infomercials, but viewers are often not aware that these ads are ads.
That's totally unfair," said Gary Ruskin of Commercial Alert, which filed separate complaints with the Federal
Communications Commission and Federal Trade Commission.

Product placements within television shows is a growing trend as networks become increasingly nervous
about the impact of digital video recorders such as TiVo, which allow viewers to skip commercials. TV
networks depend on ad revenue to survive.

The FCC complaint cited a survey of 750 media planners from earlier this year that found 18 percent had
negotiated a product placement over the previous six months, but 26 percent anticipated working on one
during the next six months.

They can take many forms: cosmetics companies have had their products included in soap opera plot lines,
Regis Philbin cited a phone company when a contestant on "Who Wants to Be a Millionaire" wanted to phone
a friend, beer company signs appear on the set of "The Best Damn Sports Show Period" and a skit on the
program mimicked a trousers ad.

There's nothing wrong with advertising, Ruskin said, "but they must not pretend their ads are something
else."

When Congress first required radio broadcasters to identify their sponsors in 1927, lawmakers said listeners
are entitled to know who is trying to persuade them, he said.

"Current practice in the broadcast industry violates this principle broadly and systematically," Ruskin said in
his FCC complaint.

Susan Lyne, ABC entertainment president, said it's important to explore product placements because of the
way the broadcast business and technology are evolving. But ABC is moving cautiously, she said.

Other network executives were reluctant even to talk about it. CBS and Fox specifically declined to comment
on Commercial Alert's complaint; NBC and the WB did not immediately return calls seeking comment.

Ruskin said FCC rules require television stations to identify sponsors -- other than traditional advertisers --
once during a program's broadcast.

He's not sure whether all networks are abiding by this and, even if they do, if it makes much of an impact on
viewers. He wants product placements to be identified as ads when they happen: The word "advertisement"
should flash, for example, when a soft drink bottle appears on the screen if the beverage maker has paid for
it to be there.

Commercial Alert asked the FTC to investigate the extent of product placements.

"Embedded advertising is the new reality of television, and it is time for the commission to address it," Ruskin
said. (David Bauder, Associated Press)

Car channel wants on cable



Add 24-hour car coverage to the list of cable channels hoping to find a new niche.

Wheels TV, based in Acton, Mass., outside Boston, plans to launch in the first quarter of 2004 with a lineup of
original and acquired programming focusing on cars, trucks and motorcycles -- but not on competitive racing,
the niche of Fox Cable Networks Group's Speed Channel.

"Wheels TV is all about our enjoyment of the automobile," said Wheels TV chairman and founder Jim
Barisano. "That runs the gamut from the wind in your hair with the top down to safety and performance and
resale value. We're more on the road than on the track."

The channel will cover topics such as technology, history and traffic. A sampling of shows includes "Wild
About Wheels," "Muscle Car Crazies," "Import Tuner Time" and "Auto-Biography."

Barisano said Wheels TV also will feature coverage from various international auto shows, classic movies,
manufacturer-sponsored programming and daily news segments. The network will have field offices in New
York, Detroit and Los Angeles.

Wheels TV, which is privately held, aims to be in 5 million to 6 million homes when it launches early next year,
but that will depend on how many cable systems decide to offer the channel.

Speed Channel, which carries primarily NASCAR programming and a variety of other racing, is in more than
58.8 million U.S homes and 4.5 million more in Canada, the network said. (John Porretto, Associated Press)

Kazan remembered

Legendary director Elia Kazan will be honored with a documentary and four-film tribute on TCM Wednesday.
The controversial filmmaker died Sunday at 94.

The lineup:

8 p.m.: Richard Schickel's "Elia Kazan: A Director's Journey"

9:30 p.m.: "On the Waterfront" (1954)

11:30 p.m.: "A Streetcar Named Desire" (1951)

1:45 a.m.: "Blues in the Night" (1941)

3:30 a.m.: "A Face in the Crowd" (1957.) (Gail Shister, Knight Ridder Newspapers)

CNN elbows in on MTV

Move over, MTV.

CNN, whose viewers are mostly from the older range of the age spectrum, will be co-host of its first Rock the
Vote event, a Democratic presidential candidate forum.

Rock the Vote, which works to get young people involved in the political process, more often chooses the
more demographically compatible MTV as a partner. The Nov. 4 forum, in Boston, will be moderated by CNN
anchor Anderson Cooper, with questions coming from the youth audience. (Elizabeth Jensen, Los Angeles
Times)

`EastEnders' shelved

In a blow to fans of British drama, BBC America has ceased showing the long-running soap "EastEnders." The
last episode aired Sept. 27.

A statement from the network said the series "continued to under-perform compared with the rest of our
schedule. As with all U.S. basic cable networks, our programs have to attract ratings and advertisers to



maintain their position in the schedule." (Rob Owen, Post-Gazette TV Editor)

`Hotel' vacant

Fox's "Paradise Hotel" ended its summer run Wednesday night, but contestant Holly Pastor of Greensburg,
identified by Fox as a 22-year-old in retail sales, did not win.

Instead, 21-year-old waitress Charla Pihlstrom and 23-year-old clothing store manager Keith Cuda split the
$500,000 grand prize. Cuda chose to share his winnings with his roommate, Tara Gerard, but Charla did not
share her portion with her roommate, Dave Kerpen. (R.O.)

Local women on `Makeover'

TLC's "A Makeover Story" will feature two local women in an episode to be telecast at 12:30 p.m. Thursday.

Cynthia Jackson and Jamie Kaecher met while living in a Washington County homeless shelter and applied to
be on the show and get makeovers to coincide with Jackson's 21st birthday in April. (R.O.)

WTAE on WPTT

Beginning Monday, WTAE-TV's 5 to 7 a.m. morning news will be simulcast on radio station WPTT (1360 AM)
before the start of "The Jerry Bowyer Show" at 7 a.m.

WPTT program director John Poister said the Channel 4 simulcast will replace the last hour of syndicated
program "The George Norry Show" and "The Doug Stephan Show." (R.O.)

`Young Turks'

Talk station WURP-AM (1550), known as The Edge, has picked up the syndicated talk show "The Young Turks,"
which is billed as the next generation of talk radio.

Hosts Cenk Uygur and Ben Mankiewicz are based in Miami: Uygur is a producer, writer and on-air
commentator and Mankiewicz is an anchor and reporter.

More liberal in attitude and approach than much of syndicated talk radio, "The Young Turks" is aimed at
younger listeners. Topics range from current events, pop culture, entertainment and sports to sex, politics
and relationships.

"The Young Turks" airs from 2 to 6 p.m. Saturdays and from 4 to 6 p.m. Sundays. (Adrian McCoy, Post-Gazette
Staff Writer)
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